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IMPORTANT NOTES ON CHANGES TO DATA

Changes Yo dala sources, undedying data, and mporing methodologies mean that various figures
in this epont will not be comparable 1o smilar figures that we published in previous Globdl Digital

Reports. Wherever such changes affect daa in this report, we have included a ©® COMPARABILITY
ADVISORY in the foomotes of each relevant shde. These changes rekate to either 1) a source change,

where we have subsiantially changed the data sources that we use to inform data points; of (2] a base
change, where etther we of our daka providers have mode material changes %o the ways in which we
and / or they collect and / or repont underdying data. Wherever such changes oceur, we have dlso
endeavaured to re-base the hisorical data we use for annual or quaniedy growth figums, but where

we have been unable Jo re-base historical data, we have included an advisory in the foolnoles of each
relevant dide. Please see the complete g of data sources at the end of this repont for further desails,
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GLOBAL DIGITAL OVERVIEW GLOBAL DIGITAL YEARBOOK
B " ecusts B @lmw
CLICK HERETO READ OURDIGITAL 2020 CLICK HERETO READ OUR DIGITAL 2020
GLOBALOVERVIEW REPORT, WITH MORE GLOBALDIGITALYEARBOOK, WITH
THAN 200 PAGES OF ESSENTIAL CHARTS ESSENTIALHEADLINE DIGITAL DATA

AND INSIGHTS FROM AROUND THE WORLD FOR EVERY COUNTRY IN THE WORLD



CLICK THE LINKS BELOW TO ACCESS OUR FULL SUITE OF GLOBAL DIGITAL REPORTS
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DIGITAL AROUND THE WORLD IN 2020

THE ESSENTAL HEADUNE DATA YOU NEED TO UNDERSTAND MOSILE INTERNET AND SOCAL MEDIA USE

KTAL UNKQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS MEDIA USERS

1.75 3.19 4.54 3.80

BILLION BILLION BILLION BILLION

URBANISATION: PENETRATION PENETRATION: PENETRATION:

35% 67% 39% 49%
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GLOBAL DIGITALGROWTH

THE YEAR-ONYEAR OANGE IN ESSENTIAL INDICATORS OF DIGITAL ADOFTION

TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS MEDIA USERS

+11% +24% +70% +9.2%

IAN 2020 vs. JAN 2019 JAN 2020 vs. JAN 2019 JAN 2020 vs. JAN 2019 JAN 2020 vs. JAN 2019
+82 MILLION +124 MILLION +298 MILLION +321 MILLION
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INTERNET PENETRATION BY REGION

NUMBER OF INTERNET USERS IN EACH REGION COMPARED TO TOTALPORIATON'
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SOCIAL MEDIA USE vs. TOTAL POPULATION BY REGION

THE NUMBER OF ACTIVE SOCAL MEDWA USER S IN EACH REGION COMPARED TO TOTAL POFIATION * REGARDLESS OF AGE
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THE WORLD’S MOST-USED SOCIAL PLATFORMS

SASED ON MONTHIY ACTIVE USERS, ACTIVE USER ACCOUNTS ADVERTISING AUDIENCES, OR UNWQUE MONTHLY VISTORS {IN MILUONS |
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TOP MESSENGER APPS AROUND THE WORLD

THE MOST ACTIVE M ESSENGER AP IN EACH COUNTRY OR TERBTORY IN DECEMBER 201
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MOBILE CONNECTIVITY BY REGION

NUMBER OF MOSIE CONNECTIONS” IN EACH REGION COMPRED TO TOTAL POPULATION REGARDLESS OF AGE)
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GLOBAL MOBILE APP RANKINGS: ACTIVE USERS

GLOBAL RANKNGS OF TOP MOBLE APPS AND GAMES BY AVERAGE MONTHLY ACTIVE USERS THROUGHOUT 208

RANKING OF MOBKE APP5 BY MONTHLY ACTIVEL SERS
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RANKING OF MOBRE GAMES BY MONTHLY ACTIVE USER S
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GLOBAL ECOMMERCE ACTIVITIES

PERCENTAGE OF ITERNET USERS AGED 14 TO 44 WHO REPORT PERFORMING EACH ACTIVITY IN THE PAST MONTH
SEARCHED ONLINE FOR VISITED AN ONLINE FURCHASED A MADE AN ONLUNE MADE AN ONLUINE
A PRODUCT OR SERVICE RETAIL STORE ON THE PRODUCT ONLINE PURCHASE VIA A LAFTOP PURCHASE VIA A
TO BUY [ANY DEVICE| WEB [ANY DEVICE] [ANY DEVICE| OR DESKTOP COMPUTER MOBILE DEVICE

80% 90% 74% 36%  52%

°M Ty —— e é’o?gmﬂﬂootsuite'



THE UNITED ARAB EMIRATES



THE UNITED ARAB EMIRATES p—

THE ESSENTIAL HEADUNE DATA YOU NEED TO UNDERSTAND THE STATE OF MOBRE INTERNET AND SOCIAL MEDIA USE

FLUMTID AR EMRANS

TOTAL MOBILE PHONE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

9.83 18.38 9.73 9.73

MILLION MILLION MILLION MILLION

URBANISATION: vs. POPULATION: PENETRATION: PENETRATION:

87% 187 % 99% 99%
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DIGITAL GROWTH INDICATORS p—

CHANGES IN KEY INDICATORS OF DIGITAL ADOPTION

FLUMTID AR EMRANS

TOTAL MOBILE PHONE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

+1.3% -13% +1.3% +6.3%

IAN 2020 vs. JAN 2019 JAN 2020 vs. JAN 2019 JAN 2020 vs. JAN 2019 JAN 2020 vs APR 2019
+130 THOUSAND -242 THOUSAND +128 THOUSAND +377 THOUSAND
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OVERVIEW OF THE POPULATION p—

CORE DEMOGRAPHIC INDICATORS
FLUMTID AR EMRANS
TOTAL FEMALES AS A PERCENTAGE MALES AS A PERCENTAGE ANNUAL CHANGE MEDIAN

POPUANON OF POPULANON' QOF POPULATION * N TOTAL POPULATION AGE

9.83 31 % 69% +1.3% 32.6

MILUON +130 THOUSAND
URBAN POPULATION ASA POPLILATION DENSITY OVERALL UTERACY RATE FEMALE UTERACY RATE MALE UTERACY RATE

SHARE OF TOTALPOPUATION {PEOPLE PER KM WADULTS AGED 15¢) {ADULTS AGED 15¢) WDULTS AGED 15+4)

94% 96% 93%

° «,l.ncx-'. | e | L TR S ORSANR AW pnipmenc o %0' @HOOtsuite

87 %




POPULATION BY AGE GROUP —

THE TOTAL NUMBER OF PEOPLE WITHIN EACH AGE GROWP

FLUMTID AR EMRANS

TOTAL POPULATION AGED POPULATION AGED POPULATION
FOPULATION 13 AND ABOVE 18 AND ABOVE AGED 1670 64

9.83 87% 83% 83%

MILLION 8.5 MILLION 8.2 MILLION 8.2 MILLION

w. _——
are, * Hootsuite



DEVICE OWNERSHIP =

PERCENTAGE OF 2TERnET USERS AGED 14 TO 44 WHO OWN EAOH ND OF DEVICE

FLMTD AR EMRARS

SMART NON. SMARTPHONE LAPTOP OR DESKTOP TABLET
MONE MOBILEPHONE COMPUTER DEVICE

92% 1% 66% 36%

DEVICEFOR STREAMING TV GAMES SMART HOME SMART WATCH VIRTUAL
CONTENT OVER THE INTERNET CONSOLE DEVCE OR WRISTRAND REAUTY DEVICE

19% 19% 4.8%

:'S.'élol * Hootsuite



DAILY TIME SPENT WITH MEDIA p—

AVERAGE DAILY TIME THAT = USERS 54 SPEND WITH DI FERENT KIND S OF MEDIA AND DEWICES
FLUMTID AR EMRANS
USING THE USING WATCHING USTENING TO MUSIC USING A
INTERNET SOCIAL MEDIA TELEVISION® STREAMING SERVICES GAMESCONSOLE

JHOSM 2H57M 3HO02M 1H26M 1H 25M

na VNN 00 (20 2 § 2N X ( : LR O HET XL OW N8 A we —
Keioprinodinnie ‘ - S0 EBEMHNG 40 WL CHOGMD 2 xiA are @Hootsuite-
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INTERNET USE



OVERVIEW OF INTERNET USE p—

NUMBER OF PEORE USING THE INTERNET AND HOWMUCH TIMETHEY SPEND USING THE INTERNET EACH DAY

FLUMTID AR EMRANS

TOTALNUMBER INTERNET USERS ANNUAL GROWTH AVERAGE DALY TIME SPENT
OF INTERNET USERS AS A PERCENTAGE OF IN THE NUMBER USING THE INTERNET ON ANY
ON ANY DEVICE TOTAL POPUIATION OF INTERNET USERS DEVICE BY EACH INTERNET USER

9.73 99% +1.3% 7HO3M

MILLION +128 THOUSAND

° SO 23 14 GLOX | $ ORI K OO O MO R G we H dtaiits
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MOBILE INTERNET USE —

INTERNET USERS WHO ACCESS THE INTERNET VA MOBILE MONES

FLUMTID AR EMRANS

TOTAL NUMBER MOBILEINTERNET USERS  SHARE OF ALLINTERNET SHAREOF ALLINTERNET ~ AVERAGE DAILY TIME SPENT
OF MOBILE AS A PERCENTAGE OF USERSACCESSING USERS ACCESSING USING THE INTERNET
INTERNET USERS TOTAL INTERNET USERS VIA SMARTPHONES® VIA FEATURE PHONES® ONMOBIE DEVICES

906 93% 9% 6.5% 3HS3IM

MILLION

e mas " A EOAL 30 M FLATIC I QLS LQCAL OO R 1L AID RGN we [ﬂ w su te
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INTERNET CONNECTION SPEEDS: OVERVIEW —

AVERAGE DOWNIOAD SPEEDS FOR MOBIE AND FIXED INTERNET CONNECTIONS, WITH YEAR-ON.YEAR COMMRISONS
FLUMTID AR EMRANS
AVERAGE SPEED OF YEARON-YEAR CHANGEIN AVERAGE SPEED OF YEAR-ON-YEAR CHANGE IN
MOBILE INTERNET AVERAGE SPEED OF MOBILE FIXED INTERNET AVERAGE SPEED OF FIXED
CONNECTIONS INTERNET CONNECTIONS CONNECTIONS INTERNET CONNECTIONS

86.77 +81% 90.57 +81%

MBPS MBPS

é’ofgw * Hootsuite



SHARE OF WEB TRAFFIC BY DEVICE —

EACH DEVICE'S SHARE OF TOTAL WES PAGES SERVED TO WES BROWSERS IN DECEMBER 2019
FLUMTID AR EMRANS
MOBILE LAFTOPS & TABLET OTHER
PHONES DESKTOPS COMPUTERS DEVICES

34.5%  44.0% 1.5% 0.06%

DEC 2019 w. DEC 2018: DEC 2019 vs, DEC 2018: DEC 2019 vs. DEC 2018: DEC 2019 vs. DEC 20186:

+2.8% -1.8% -32% +20%

°”."“.?’ A T o | ?(r:gw * Hootsuite
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SOUR QL AR,

AONVERY

GOOGIECOM
YOUTUBECOM
FACEBOOK.COM
GOOGLECOM B8R
INSTAGRAM.COM
GOOGLEAE
TWITERCOM
WHATSAPRCOM
WIKIPEDILORG

AMMONAE

CATEGORY

SEARCH

STREAMING VIDEQ

SOCIAL
SEARCH
SOCIAL
SEARCH
SOCIAL
SOCIAL

REFERENCE

E.COMMERCE

MONTHLY TRAFFIC

270,200,000

117700000
62,200,000
18,310,000
16,050,000
16,010,000
15500000
13,930,000
12970000

12,510,000

MOST-VISITED WEBSITES (SIMILARWEB)

RANCING OF TOP WEB SITES BY AVERAGE MONTHIY TRAFFIC ACCORDING TO S/ LARWLS

TIME PER VISIT

10M 2BS

2IM 195

BM 255
M O75

AM 425
7M 225
10M 165
IM 595
IM 045

&M 355

PAGES PER VISIT

2.

100

87
&9
95
98
1.2
19
27

9.3

i * Hootsuite
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MOST-VISITED WEBSITES (ALEXA)

RANCING OF TOP \WEB SITES BY AVERAGE MONTHIY TRAFFIC ACCORDING TO ALDA

WEBSITE

GOOGLE.COM
YOUTUBECOM
GOOGLE AE

FACEBOOK.COM

MANORAMAMNUNE COM

AMAZONAE
YAHOO .COM
IVECOM

WIKIPEDIA ORG

DUBLZZLE COM

0 ADYEORY

12M 095

1M 445

5M 105

I7M 4BS

IIM 11§
BM 135
4M 345
4M 535

IM 555

1M 165

TIME/ VISIT  PAGES / VISIT

4.6
67
7
78
62
75
44
50
30

oA

I

12

I8
19

20

WEBSITE

AMAZONCOM
MATHRUBHUM LCOM
OFACECOM
NETHIX.COM
KHALEEITIMESCOM
GULFNEWS.COM
NOON.COM
BLOGSPOTICOM
INSTAGRAM.COM

UNKEDIN.COM

FUMTID AR EMRANS

TIME / VISIT  PAGES / VISIT

IMALS 20
M 525 42
7M Q55 67
IM 15§ 27
4M 255 6
AM 775 24
BMOIS 62
IM 325 27
M O75 68
1OM 035 8.3

3?3! i * Hootsuite



TOP GOOGLE SEARCH QUERIES —

THE MOST COMMON QUERIES THAT PEQOME ENTERED INTO GOOGLE SEARCH THROUGHOUT 2019

FUMTID AR EMRANS

#  SEARCH QUERY #  SEARCHQUERY
0l DUBA 100 I WEATHER 10
02 UAE 45 12 INRTO AED 7
03 GOOGIE 22 I3 WORD CUP 7
04  ABUDHAB 2 14 GOOGLE TRANSLATE 7
05 YOUTUBE 16 15 CRICKET UIVE 7
06 TRANSLATE 16 16 WHATSAPP ‘ 5
07 EMIRATES 13 17 MANORAMA -
08 You 12 18 GMAL 5
09 CRICKET I 19 DUBIZZLE i
10 FACEBOOK 10 20 ENSALA 5

° R (KOG COVARED 10 BESAEH YLV 56 8 G/ DI OF SOMBARS TR OUBTAECIND S EARON YOLLAR OF M MUY h gz.gh' SHOO(SU“Q'




ONI.INE CONTENT ACTIVITIES p—

PERCENTAGE OF » 44 WHO CONSUME EACH KIND OF CONTENT VIA THE INTERNET EACH MONTH
FLUMTIRARN EMRANS
WAICH WAICH LSTEN TO MUSKC USTEN TO ONLINE LSTENTO
ONUNEVIDEOS VIOGS STREAMING SERVICES PADIO STATIONS PODCASTS

D% 68% 48%  50%

E'r%w * Hootsuite



ONI.INE PRIVACY AND WELL-BEING p—

EXTENTTO WHICH » SAGED 14TO 44 WORRY ABOUT THER DiGITAL MVACY AND ONUNE WELLSEING

FLUMTID AR EMRANS

TRACKED SCREEN TWE OR EXPRESSED CONCERN EXPRESSED CONCERN USED SOME FORM OF AD. DELETED COOKIES FROM
SET TWAE LTS FOR SOME AZOUT WHATS REALOR ABOUTHOW COMPANIES SLOCKING TOOLIN THE A WES BROWSER N THE
APFS IN THE PAST MONTH FAXE ON THE INTERNET* USETHER PERSONALDATA  PAST MONTH (ANYDEVICE]  PAS MONTH {ANY DEVCE]

o
(O 4
|
y 3‘
'
:
“
:
1 ')
\ “. .

30% 61% S1%  56%

o Ve ‘ are, * Hootsuite



PI.AYING GAMES DEVICE PERSPECTIVE —

PERCENTAGE OF » 44 WHO PLAY VIDEQ GAMES ON EACH XIND OF DEWVCE
FLUMTID AR EMRANS
ANY SMART PC LAPTOP GAMES TABLET
DEVICE PHONE OR DESKTOP) CONSOLE COMPUTER

80% 63% 30% 24%  24%

oma T e o NOa Sy AT ot | LCBWNIELCON IO KT are are. | 'ﬂHootsuite'



GAMING-RELATED ACTIVITIES —

PERCENTAGE OF I GED 1A TO A4 WHO PARTICIPATED IN EACH GAMING. RELATED ACTIVITY IN THE PAST MONTH
FLUMTID AR EMRANS
PURCHASED A PLAYED A GAMEON SHARED IMAGES WATCHED A LIVE STREAM WAICHED
GAME ADD-ON A CLOUD GAMING OR OR VIDEOS OF OF OTHER PEOPLE AN ESPORTS
OR PAID FORDIC® STREAMING PLATFORM OWN GAMEPLAY PLAYING GAMES TOURNAMENT

44% N% 97% 16% 9.0%

YORA ' LQ ‘ Y | “ , ! Tap O\ racom w. a0 ’
SRS GO 337 TN 0 3011 are, * Hootsuite



ADOPTION OF DIGITAL INNOVATIONS p—

PERCENTAGE OF » A4 WHO USE OR OWN EACH KIND OF DEWICE OR TECHNOOGY
FLUMTID AR EMRANS
USE VOICE SEARCH OR WAICH TV CONTENT VIA A OWN SOME OWN SOME
VOICE COMMANDS EACH STREAMING SUBSCRIFTION FORM OF SMART FORM OF
MONTH [ANY DEVICE| SERVICE EACH MONTH HOME DEVICE CRYPTOCURRENCY

41% 64% 8.1% 71.9%

w. -
° s A ate are, "’\"]Hootsuite



SMART HOME DEVICE MARKET OVERVIEW —

SZEAND VALUE OF THE MARKET FOR SMARTHOMEDEVICES IN 2019, WATH VALUE BY DEVICE SUB.CATEGORY N U.S DOLLARS)

FLUMTID AR EMRANS

NUMBER OF MOMES WITH TOTAL ANNUAL VALLE OF VALUE OF SMART HOME CONTROL VALUE OF SMARTHOME
SMART HOME DEVICES SMART HOME DEVICES MARKET & CONNECTIVITY DEVICE M RKET * APPUANCES MARKET

30.0 $14.00 $2.00 $2.00

0

THOUSAND MILLUON MILLION MILLION
VALUE OF SMART HOME VALUE OF SMART HOME VALUE OF SMART HOME VALUE OF SMART HOME
SECURITY DEVICE MARKET ENTERTAINMENT DEVICE MARKET COMIORT & UGHTING MARKET ENERGY MANAG EMENT MARKET

$5.00 $1.00 $1.00 $2.00
MILLION MILLUON MILLION MILLION

SO QL A . Nesti it sl [10a oo . _ : we -
0' oo et e e | , are, kQ‘]Hootsuite



SMART HOME DEVICE MARKET GROWTH —

YEAR-ONYEAR CHANGE IN THE SIZE AND VALUE OF THE SMART HOME MARKET {2019 v 2018) WITH DETAR 8Y SUB.CATEGORY

FLUMTID AR EMRANS

ANNUA CHANGE IN YOXVAWEOIANGEOVERALL  Y-OF VALWUECHANGE SMARTHOME Y0¥ VALUE CHANGE SwaRT
SMART HOME PENETRATION' SMART HOME DEVICES MARKET  CONTROL & CONNECTIVITY MARKET HOME APRUANCES MARKET

) A
|,, —"/.-

+09% +67% +84% +71%

Y-O.¥ VALUE CHANGE SMART YO.Y VALUE CHANGE SMARTHOME  Y.O. VALUECHANGE SMARTHOME  Y-O.Y VALUE CHANGE SMART HOME
MOME SECURITY DEVICE MARKET ENTERTAINMENT DEVICE MARKET COMFORT & UGHTING MARKET ENERGY MANAGEMENT MARKET

+64% +71% +64%

et o, vaw o o oson are (8 Hootsulte




AVERAGE ANNUAL REVENUE PER SMART HOME p—

AVERAGE ANNUAL SPEND ON SMART HOME DEVICES PER SMART HOMEIN 2018 N US DOLARS)

PENETRATION OF

SMART HOME DEVICES

2.7%

ARPU" SMART HOME
SECURITY DEVICES

$360

° SOURCE. A

ARPU* - COMBINED SPEND ON
AL SMART HOME DEVICES

C

$549

ARPU": SMARTHOME
ENTERTAIN MENT DEVICES

$108

WL "NOTES

ARPU" SMART HOME CONTROL
& CONNECTMTY DEVICES

$81

ARPU - SMART HOME
COMIORT & UGHTING

FLUMTID AR EMRANS

ARPU . SMART
HOME APPUANCES

$328

ARPU" SWMART HOME
ENERGY MANAGEMENT

$105

go'.%m * Hootsuite



SOCIAL MEDIA USE



SOCIAL MEDIA OVERVIEW —

SASED ON THE REPORTED POTENTIAL ADVERTI SING REACH OF SELECTED SOCIAL MED A PLATFORM S

FLUMTID AR EMRANS

TALNUMBER SOCIAL MEDIA USERS CHANGE IN SOCIAL PERCENTAGE OF ACTIVE
OF ACTIVE SOCIAL COMPMRED TO MEDIA USER NUMBERS SOCIAL MEDIA USERS
MEDIA USERS TOTAL FOPUIATION APR 2019 TO JAN 2020 ACCESSING VIA MOBILE

9.73 99% +0.3% 99%

MILLION +577 THOUSAND

o;.\w:x’. ' : alvzar, ‘ - I \dvl’.e ﬂ" t it
0 COMMRAIVTYADYISORY. & & T O | | . 303'0' \ 00GURe



SOCIAL MEDIA ADVERTISING AUDIENCEPROFILE | puum

SHARE OF THE TOTAL ADVERTI SING AUDIENCE® ACROSS FACEBOOK, INSTAGRAM, AND F8 MESSENGER 8Y AGE AND GENDER

FLMTD AR EMRARS

3.3
B o
MALE
157%
o 78
! 2 | 5%
J 0
0% 07% L — T 0 07%
13- 17 1§-24 25 -4 15~ 44 45 - 54 55 -4 45+
YEARSOLWD YEARSOLWD YEARS QWD YEARS QWD YEARS QD YEARS QD YEARSOWD

° SORA (NENOA . ALA MO S ' N AN : NOAN 4 : VAC) SEINC RS, bl i i i v w. @ wtsu te
3 | "NORS AT . . ’ VOO DA IO NS 1R 1N ‘A ) ADVEBORY L AN RS : N m H i "
Ferranll ey e e e AN el e e rrsdore W DI S5 & COMMRABIBTY JOVISOR . £47 10 social



SOCIAL MEDIA BEHAVIOURS —

DETARS OFHOW » S0 14 TO 44 ENGAGE WITH SOCAL MEDIA
FLUMTID AR EMRANS
VISITED OR USED A SOCIAL ACTIVELY ENGAGED WITH AVERAGE AMOUNT AVERAGE NUMBER OF PERCENTAGE OF INTERNET
NETWORE O MESSAGING  OR CONTRIBUTED TO SOCWL OF TIME PER DAY SPENT SOCIAL MEDIA ACCOUNTS USERS WO USE SOOAL
SERVICE INTHE PASTMONTH®  MEDIA BN THE PASTMONTH USING SOCAL MEDIA PER INTERNET USER® MEDIA FOR WORK PURPO SES

Pe00E®

99% 86% 2HS/M 105 45%

plat L Sl ’ i LOAMY oy ) w. e
WO U 1SN AT OO AT L O AT 3 are. . | Hootsuite
° DGR 0N . T MR ORMGEA oL social




MOST-USED SOCIAL MEDIA PLATFORMS ——

PERCENTAGE OF MTERNET USERS AGED 14 TO 44 WHO REPORTUSING EACH PLATFORM IN THE PAST MONTH

TLUMTRARA EMRANS

YOUTU2E
FACEROOK
WHATSAR
INSTAGRAM
FS MESSENGER
IWITTER
UNKEDIN
SNARCHA]
SYPE
WECHA!

ANTERES

TIKIOK
VEER

TuMaa

i [ 1
oot |

SO AL 1

RO o Koo anoaraco: @9 (¥ Hootsute




FACEBOOK AUDIENCE OVERVIEW

T
THE POTENTIAL NUMBER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK

FLUMTID AR EMRANS

NUMBEROFPEQPLETHAT  FACEBOOK'S REPORTED QUARTER-ON.

PERCENTAGE OF PERCENTAGE OF

FACEBOOK REPORTS ADVERTISING REACH QUARTER CHANGE TS AD AUDIENCE TS AD AUDIENCE

CAN BEREACHED WITH COMPARED TO TOTAL IN FACEBOOK'S THAT PACEBOOK THAT FACEBOOK
ADVERTS ON FACEROOK  POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE®

REPORTS IS MALE®

810 95% +5.2% 26.3% 73.8%

MILLION +400 THOUSAND

SOMAR A0 Ly ) 1 kY 00E, MON , ' NOIS
. A WL ADMSORY. } ‘ ; ’

& COMPRARUTY ADVIZORY

go'.%m * Hootsuite



FACEBOOK ACCESS BY DEVICE —

THE DEVICES THAT FACEBOOK USERS USE TO ACCESS THE MATFOR M

FUMTID AR EMRANS

PERCENTAGE OF FACEBOOK PERCENTAGE OF FACEBOOK PERCENTAGE OF PACEBOOK PERCENTAGE OF FACEBOOK

USERS ACCESSING VIA ANY USERS WHO ONLY ACCESSVIAA  USERS WHO ACCESS VIA BOTH USERS WHO ONLY ACCESS
KIND OF MOBILE PHONE LAFTOP OR DESKTOP COMPUTER PHONES AND COMPUTERS VIA AMOBILE PHONE

99.1% 0.9% 10.2%  89.0%

°m.._, _— A B G é'ofgh'@-lootsuite'



FACEBOOK ACTIVITY FREQUENCY —

HOW OFTEN A TYPICAL' USER" PERFORMS EACH ACTIVITY ON FACESOOK

FLUMTID AR EMRANS

NUMBEROF POSIS UKED IN COMMENTS MADEIN PACEBOOK POSTS FACEBOOK ADVERTS
FACEBOOK PAGES THE PAST 30 DAYS THE PAST 30 DAYS SHARED IN THE PAST 30 CLICKED INTHEPAST 30
UKED |UFETIME ) {ALL POST TYPES) JALL POST TYPES) DAYS {ALL POST TYPES) DAYS JANY CUCK TYPE)

»

| 13 J | 10

FEMALE:  MALE: FEMALE  MALE: FEMALE: MALE FEMALE:  MALE FEMALE  MAIE

] 1 12 13 6 4 1 1 14 9

[ s s s o s - are * Hootsuite



FACEBOOK PAGE REACH BENCHMARKS —

AVERAGE" MONTHLY GROWTHIN PAGE UKES | TANS) AVERAGE REACH OF PAGE POSTS, AND THE ROLE OF 2A00 MEDIA

FLUMTID AR EMRANS

AVERAGE MONTHLY AVERAGE POST REACH AVERAGE ORGANIC PERCENTAGE OF PAGES AVERAGE PID REACH
CHANGE IN PAGE LIKES vs. PAGE LIKES REACH vs. PAGE LIKES USING PAID MEDIA vs. TOTAL REACH

89% 5.9% 38.0% 31.0%

"IERY ! . Xy ‘ : £ n w. 0P ’
s mhmers gy, o * Hootsuite



FACEBOOK ENGAGEMENT BENCHMARKS —

AVERAGE" NUMBER OF PEOME WHO ENGAGE WITH A FACESOOK PAGE POST COMPARED TO POST REACH

FLUMTID AR EMRANS

AVERAGEENGAGEMENT  AVERAGEENGAGEMENT  AVERAGE ENGAGEMENT  AVERAGE ENGAGEMENT  AVERAGE ENGAGEMENT
RATE FOR FACEBOOK RATE FOR ACEBOOK RATE FOR FACEBOOK RATE FOR FACEROOK PATE FOR FACEROOK
PAGE POSTS OF ANY KIND PAGE VIDEQ POSTS PAGE IMAGE POSTS PAGE LINK POSTS PAGE STATUS POSIS

3.10% 4.48% 3.99% 3.10% 1.31%

we o
93.?23 ok Vi { ! b ‘ RGAN ';--:',:tq : - KRNI CS FIOAL A3 - At are a
° e et e iR - yire o s are, | 'ﬂl-lootsuite



INSTAGRAM AUDIENCE OVERVIEW

THE POTENTIAL NUMSER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ON INSTAGRAM

NUMBEROFPEQPLETHAT  INSTAGRAM'S RERORTED QUARTER-ON.- PERCENTAGE OF
INSTAGRAM REPORTS ADVERTISING REACH QUARTER CHANGE TS AD AUDIENCE
CAN BEREACHED WITH COMPARED TO TOTAL ININSTAGRAM'S THAT INSTAGRAM
ADVERTISING REACH REPORTS IS FEMALE'

ADVERTS ONINSTAGRAM  POPULATION AGED 13+

3.80 44% +12% 36.8%

MILLION

MON. 1

Lo ) 3 ! AN ! A\CRAN A NLANY 200 ' )
: 1GA LA ! . N ME ADVISORY { ALTA , .
MO N ' N~ & COMPARMILITY ADVEORY, LA NS WM IR A ot

FLUMTID AR EMRANS

PERCENTAGE OF

TS AD AUDIENCE
THAT IN STAGRAM
REPORTS IS MALE"

63.2%

go'.%m * Hootsuite



SNAPCHAT AUDIENCE OVERVIEW —

THE POTENTIAL NUMSER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ON SNAPCHAT

FLUMTID AR EMRANS

NUMBEROFPEQPLETHAT  SNARCHAI'S REPORTED QUARTER-ON. PERCENTAGE OF PERCENTAGE OF
SNAPCHAT REPORTS ADVERTISING REACH QUARTER CHANGE TS AD AUDIENCE TS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO TOTAL IN SNAPCHAI'S THAT SNAPCHAI THAT SNAPCHAT
ADVERTS ON SNAPCHAT  POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE" REPORTS IS MALE®

235 28% 19.3% 55.2% 44.2%

MILLION

SR QL (05N A ‘ : : " LT G It 0 KA au we -
kipfdes | ' v IE WU TIHE EAA i - are -
0 D NAE e . . corpalinihnagtuind | \ are, "’\"]Hootsuite



TWITTER AUDIENCE OVERVIEW p—

THE POTENTIAL NUMSER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ONTWITTER

FLUMTID AR EMRANS

NUMBER OF PEQPLE THAT TWITTER'S REPORTED QUARTER-ON. PERCENTAGE OF PERCENTAGE OF

TWITTER REPORTS ADVERTISING REACH QUARTER CHANGE TS AD AUDIENCE TS AD AUDIENCE
CAN BEREACHED WITH COMPARED TO TOTAL IN TWITTER'S THAT TWITTER THAT TWITTER

ADVERTS ON TWITTER POPULATION AGED 13+ ADVERTISING REACH REPORTS 15 FEMALE® REPORTS IS MALE®

3.03 35% -0.5% 36.4% 63.6%

MILLION

'NOTE: ‘ ; . : 3 UM MG o are H t i ’
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LINKEDIN AUDIENCE OVERVIEW p—

THE POTENTIAL NUMSER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ONUNKEDIN

FLUMTID AR EMRANS

NUMBER OF PEQPLE THAT LINKEDIN'S REPORTED QUARTER-ON.- PERCENTAGE OF PERCENTAGE OF

LINKEDIN REPORTS ADVERTISING REACH QUARTER CHANGE TS AD AUDIENCE TS AD AUDIENCE
CAN BEREACHED WITH COMPARED TO TOTAL IN LINKEDIN'S THAT LINKEDIN THAT LINKEDIN

ADVERTS ON UNKEDIN® POPULATION AGED 18+ ADVERTISING REACH REPORTS IS FEMALE® REPORTS IS MALE®
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430 353%

MILLION

29.2% 70.8%

YR, (05N - TALEOMAN ey AN : ] . CNORS UIBIONS & AuD we -
iighe . , iogt e  TATATGIN ' are ‘ﬂHootsuite'
°. sty ayesensly . W 0O TAAE GOUEHOALTFRAS 1AV BN ORI - social



TOP YOUTUBE SEARCH QUERIES —

THE MOST COMMON QUERIES THAT PEQOPLE ENTERED INTO YOUTUSE'S SEARCH TOOLS THROUGHOUT X019

FUMTID AR EMRANS

# SEARCH QUERY

# SEARCHQUERY INDEX

0l SONG 100 1 MAUAYALAM FULL MOVEE 17
02 SONGS B 12 COMEDY 15
03 LvE 62 13 INDIA 13
04 MOVES 5 14 SEXY " 12
05 HOT 33 15 il I
06  NEWSLVE T 12 16 HINDIMOVIES I
07 MALAYALAM MOVEE 24 7 NEWSONG 10
08  BABY 21 1B ASIANET NEWS 10
00 HINDI MOVEE 2 19 FORINITE 9
10 MUSK 18 20 ASIANET NEWS UVE B

Q S A B YRR NE S ok O O 5 o ATV o S h VSN e e Or B :'8.'&01 * Hootsuite



MOBILE USE



MOBILE CONNECTIONS BY TYPE p—

OVERVIEWOF MOBRE CONNECTIONS WATH SHARE BY PAYMENT TYPE AND CONNECTION SANDWIDTH

FLUMTID AR EMRANS

NUMBER OF MOBILE MOBILE CONNECTIONS PERCENTAGE OF PERCENTAGE OF PERCENTAGE OF MOBILE
CONNECTIONS AS A PERCENTAGE OF MOBLECONNECTIONS  MOBILE CONNECTIONS  CONNECTIONS THAT ARE
[EXCLUDING 10T] TOTAL POPULATION THAT ARE PRE-PAID THAT ARE POST.PAID BROADBAND (3G « 5G|

1838 187% 81% 19%  88%

MILLION

e SOMAL Y 2000, BAED OO DATATOR G4 3019 NOT TERCINTA 104 MY LN ! ‘ \ \:r.e @ ootsu te
Tiq \ CQOPNICION 1G ® COMMRARUTY ADVISOR 1 o H i \
e b cenior ‘ social



sl MOBILE CONNECTIVITY INDEX adm

2020 GSMA INTELUGENCE'S ASSESSMENT OF KEY ENABLERS AND DRIVERS OF MOBLE INTERNET CONNECTVITY

FUMTID AR EMRANS

OVERALL COUNTRY MOBILE NETWORK AFFORDABILITY OF CONSUMER AVAILABILITY OF RELEVANT
INDEX SCORE INFRASTRUCTURE DEVICES & SERVICES READINESS CONTENT & SERVICES

7379 78.49 74.07 6703 76.07

QUTOFMAX 100 QUTOF MAX. 100 OUT OF MAX. 100 QUT OF MAX. 100 QUTOFMAX 100

LR WOt Q0 X [ACCE SROVANU ALY 0 : N EINIT MO MEAL BTCUNNN T OF 1A COUNTIEE ACA AN we =
R, CEAA : s pvthrons et St Rl i i S are '
e A G0V CONE AT 2D MDA WG 10 CE0SA MY 10V are, * Hootsuite



JAN - IAY: OF MOBILE APPS BY CATEGORY P

2020 PERCENTAGE OF » it A4 WHO REPORT USING EACH TYRE OF MOBRE APPEACH MONTH

FUMTID AR EMRANS

CHATAMS SOCIAL ENTERTAINMENT
WMESSENGERS) NETWORKING APPS ORVIDEQ APPS

@@ @

92% 93% 80% 42% 61%

MUSIC May BANKING DATNG AND HEATHAND
APPS APPS A5 FRIEND SHIP APPS FITNESS APPS

SHOMING
APPS

76% 30% N/ 24%

go'.'él i * Hootsuite



SHARE OF WEB TRAFFIC BY MOBILE OS p—

SHARE OF \WEB PAGE REQUESTS ORGINATING FROM MOBRE HANDSETS RUNNING DIFFERENT MOBALE OPERATING SYSTEMS

FLUMTID AR EMRANS

SHARE OF WEB TRAFAC SHARE OF WEB TRAFFIC SHARE OF WEB TRAFFIC SHARE OF WEB TRAFFIC SHARE OF WEB TRAFFIC
ORIGINATING FROM ORIGINATING FROM ORIGINATING FROM ORIGINATING FROM ORIGINATING FROM
ANDROID DEVICES APPLE 105 DEVICES KAIOS DEVICES SAMSUNG OS DEVICES” OTHER OS DEVICES

78.2% 21.6% - 0.07% 0.2%

DEC 2019 vs DEC 2018: DEC 2019 vs. DEC 201 &: DEC 2019 vs. DEC 2018 DEC 2019 vs DEC 2018: DEC 2019 vs DEC 2018

-0.8% +6.6% -30% -80%

SO AR 3 KN TEACK QIEAS S 2 . . : we -
S Dl T MONIILY 3 tcow 0 XCEM ' NOXS v are \
-« ey o e 1 HORSILE are. ¥ Hootsuite



MOBILE ACTIONS —

PERCENT OF INTERNET USERS AGED 1410 44 WHO PERFORM EACH ACTION USING THER MOSIE PHONE EACH MONTH

FUMTID AR EMRANS

WAICH CONTENT USEOR USEAN USE A MOBILE TRANSFER MONEY
ON ATVRY CASTING 1T SCAN IMAGE SEARCH PHONE AS A TICKET TO FRIENDS
FROM A MOBILE PHONE * QR CODES TOOL OR SERVICE ORBOMRDING M35 OR FAMILY

25%  36% 30%

SORQN G4 WA 0 229 ¥ \BEL RN - © APV OF | MXS ‘ JOBNWERNETXCOM I8 & we 00 .
soad are, * Hootsuite



ECOMMERCE USE



FINANCIAL INCLUSION FACTORS —

PERCENTAGE OF THE POPUIATION AGED 15+ THATREPORTS OWNING OR USING EACH ANANCAL MODUCT OR SERWCE
FLUMTID AR EMRANS
HAS AN ACCOUNT WITH HASA HAS A MOBRE MAXES ONUNE PURCHASES

A ANANCALINSTITUNION CREDIT CARD MONEY ACCOUNT AND / OR PAYS BILLS ONUNE

87 % 45% 21% 60%

PERCENTAGE OF WOMEN PRCENTAGE OF MEN PERCENTAGE OF WOMEN PERCENTAGE OF MEN
WITHA CREDT CARD WITH A CREDIT CARD MAKGNG ONUNETRANSACTIONS  MAKING ONUNETRANSACTIONS

49% 34% 62%

@ élo'.‘ém ¥ Hootsuite




ECOMMERCE ACT IVITIES p—

PERCENTAGE OF I SE0 A TO A4 WHO REPORT PERFORMING EACH ACTIVITY IN THE PAST MONTH
FLUMTID AR EMRANS
SEARCHED ONLINE FOR VISITED AN ONLINE FURCHASED A MADE AN ONLUNE MADE AN ONLUINE
A PRODUCT OR SERVICE RETAIL STORE ON THE PRODUCT ONLINE PURCHASE VIA A LAFTOP PURCHASE VIA A
TOBUY [ANY DEVICE| WEB [ANY DEVICE] [ANY DEVICE| OR DESKTOP COMPUTER MOBILE DEVICE

86% 66% 25%  S51%

go'.%m * Hootsuite



ECOMMERCE SPEND BY CATEGORY ——

TOTAL AVOUNT SPENT IN CONSUMER ECOMM ERCE CATEGORIES IN 2019 INUS. DOUARS

FUMTID AR EMRANS

FASHION ELECTRONICS & fO0D & FURNITURE &
& BEAUTY PHYSICAL MEDIA PERSONALCARE APPUANCES

$1.09 $949.0 $399.0 $413.0

BILLION MILUON MILLION MILLION
TOYS, DIY TRAVEL [INCLUDING DIGITAL VIDEO

& HOBBIES ACCOMMODATION|* MUSIKC GAMES

$858.0 $3.25 $47.00 $184.0

MILLION BILLION MILLION MILLION

: AR DEwak ' AT COMCIUTUOOKSHCE TALMABKETE P OF MO (WML NOTES:CA T 10K D \ H i .
SCOVMPAR M INTYADISOR Y L O 141004 ’ i ' ’ WG CATAMEY N " Ma : ml°| w su e



o LM%

ECOMMERCE GROWTH BY CATEGORY

YEAR-ONYEAR GROWTH &N TOTAL AVOUNT SPENTIN CONSUM ER ECOMMERCE CATEGORIES (2019 . 2018)

FASHION ELECTRONICS &
& BEAUTY PHYSICAL MEDIA

+4.5% +3.0%

TOYS, DIY TRAVEL |INCLUDING
& HOBBIES

L

+6.1% +4.8%

® COVPARMLITYARMIZOR Y. AT

ACCOMMODATION|"

FLUMTID AR EMRANS

fO0D & FURNITURE &
APPUANCES

PERSONAL CARE

+12%

+7.8%

DIGITAL VIDEO
MUSIKC GAMES

-0.2%

+3.0%

- : . We v
ko s are, kQ‘jl'lootsuite



ONLINE PURCHASES OF CONSUMER GOODS a—

OVERVEWOF THE MARKET FOR ONUNE CONSUMER GOODS PURCHASES IN20R

FLUMTID AR EMRANS

FOTALNUMBER OF PEOPLE VALUE OF THE MARKET FOR AVERAGE ANNUALREVENUE PER ~ ONUNECONSUMER GOODS
PURCHASING CONSUMER ONUNE CONSUMER GOODS ONLINE CONSUMER GOODS ARPU AS A PERCENTAGE OF GDP
GOODS ONUNEIN 2019 PURCHASES INUS. DOLLARS]  SHOPPER |ARPU) INUS. DOLLARS  PER CAPITA |BOTH U.S DOLLARS)

8.70 $3.71 $426 1.0%

MILLION BILLION

° RAL , AN ) TACONY CUROOK/ IGAL MM CULL NOTEX 1) we [ﬂ t
o e empainn i A are Hootsuite'
i . . NN - . .  COMPARASLITY ADMAORY 1A T A : . 800'0' suite



ECOMMERCE VALUE: ALTERNATIVE PERSPECTIVES | pumm

ATERNATIVE PERSPECTIVES ON THEOQVERALL SZE VALUE AND GROWTH OF THES2C ECOMMERCE MARKET (INUS. DOUARS)

FLUMTID AR EMRANS

TOTAL VALUEOF THE ANNUAL GROWTH 82C ECOMMERCE SPEND AVERAGE ANNUAL MOBILE'S SHARE OF
CONSUMER (B2C] IN THE VALUE OF 82C AS A PERCENTAGE OF ONUNE SPEND PER B2C ECOMMERCE
ECOMMERCE MARKET ECOMMERCE SPEND TOTALB2C RETAIL SPEND B2C CONSUMER TRANSACTION VALUE

$740 +18% 5.0% $1,277 49%

BILLION

e A e - é'or%la' * Hootsuite



ECOMMERCE PURCHASES BY PAYMENT METHOD | puum

PERCENTAGE OF ECOMMERCE TRANSACTIONS COMRETED USING EACH METHOD OF PAYMENT

CREDIT CARD BANK TRANSFER EWALLET OTHER

oL G

36% 21% 14% 18% 1%

w. -
are, * Hootsuite



DIGITAL PAYMENTS OVERVIEW p—

SZEAND GROWTH OF THE DiGITAL PAYMENTS MARKET IN 201 (INUS DOLLARS)

FLUMTID AR EMRANS

NUMBER OF PEOPLE TOTAL ANNUALYALUE ANNUALCHANGE IN THE AVERAGE TOTALANNUAL VALUE OF
MAKING DIGITALLY ENABLED OF DIGITALLY ENABLED VALUE OF DIGITALLY ENABLED  DIGITAL PAYMENT TRANSACTIONS
PAYMENT TRANSACTIONS® CONSUMER PAYMENTS CONSUMER PAYMENTS PER DIGITAL PAYMENTS USER

8.70 $9.08  +5.1%  $1,049

MILLION BILLION

SO 1A LA . , ~ e YAILL \ o we s
AT Y A sz can s oa s wanmonronce s arey o 9 Hootsulte
° ) MO N 108 ' social



RIDE-HAILING MARKET OVERVIEW p—

SZEAND GROWTH OF THE RIDEHARING MARKETIN 2019 {INU.S DORARS)

FLUMTID AR EMRANS

NUMBER OF PEOPLE FOTALVALUE OF THE ANNUALGROWTH IN THE TOTAL ANNUALREVENUE PER
USING DIGITALLY ENABLED DIGITALLY ENABLED VALUE OF THE DIGITALLY ENABLED USER OF DIGITALLY ENABLED
RIDEHAILING SERVICES® RIDE-HAIING MARKET RIDE-HAILING MARKET RIDEHAIUNG SERVICES

250  $959.0 +15% $382

MILLION MILLION

O QL LA v - ‘ LTSN ' we -
O i e s b Wt are, . ¥ Hootsuite



SOURCES OF NEW BRAND DISCOVERY p—

PERCENTAGE OF ITERNCT USERS AGED 14 TO 44 WHO SAY THEY DISCOVER NEW BRAND S AND PRODUCTS VeA EACH CHANNEL

FUMTID AR EMRANS

Lawowons
I S

ADS ON WEBSITES 8%
ADSON TELEVISION %
BRAND OR PRODUCT WEBSITES 0%
RETAIL WEBSITES 26%

RECOMMENDATIO NS OR COMMENTS ON SO CIALMEDIA 15%

WORD-OF-MOUTH RECOMMENDATIONS 5%
IN-STORE DISPLAYS OR PROMOTIONS %

ADS ON PUBLIC TRANSPORTY 1%

gas

i * Hootsuite



0l

02

03

04

05

06

07

TOP GOOGLE SHOPPING QUERIES

NMOT COMMON GOOGLE SHOMPING SEARCH QUERIES THROUGHOUT 2019

SEARCH QUERY

IPHONE
SHOES
AMAZON
ADIDAS
HUAWEI
NIKE
0UQ
KEA
NOON

IPHONE 8

20 NOTIS GO0

98

&9

3B
7
35
k)
23

2!

I

12

19

SEARCHQUERY

IPHONE 7
AMAZON UAE
INPTOP
SHARAF DG
IPHONE X
ADIDAS SHOES
IPHONE X5
CARREFOUR

EBAY

GOOGLE

FUMTID AR EMRANS

16

16

'é'ou’gh' * Hootsuite



VALUE OF THE DIGITAL ADVERTISING MARKET p—

TOTAL SPEND {INUS. DOUARS | ON DiGITAL ADVERTISING IN 2019, WITH DETAR OF SPEND IN INDIVID UAL SUB-CATEGORIES

TOTAL DIGITAL AD
SPENDIN 2019

$1.20
BILLION

SPEND ON DiGITAL
BANNER ADSIN 2019

$189.0

MILLION

° YO \
: WwWethd .

A L5 NOTER 0

SPEND ON DIGITAL
SEARCHADS N 20W

$345.0

MILLION

SPEND ON DiIGTAL
VIDEQADSIN 20

$104.0

MILLION

FUMTID AR EMRANS

SPEND ON SO0
MEDIA ADSIN 2019

$467.0

MILLION

SPEND ON DiGITAL
CLASSFIED ADSIN 20W

$90.00

MILLION

go'.%m * Hootsuite



DIGITAL ADVERTISING MARKET: VALUE GROWTH = puum

YEAR-ONYEAR CHANGE IN THE VALUE OF THE DoGITAL ADVERTISING MARKET SETWEEN 2018 AND X019

YEAR-ON-YEAR CHANGE
N TOTAL DXGTAL AD SPEND

+6.8%

YEARON-YEAR CHANGE IN
DIGTALBANNER AD SPEND

+1.6%
° :,I_.x.ua, " ey :

YEARONYEAR CHANGE N
DIGITAL SEARCH AD SPEND

+4.0%

YEARONYEAR CHANGE N
DIGITAL VIDEQ AD SPEND

o

+7.3%

L NOTES 34

FLUMTID AR EMRANS

YEAR-ONYEAR CHANGEWN
SOCWAL MEDIA AD SPEND

+13%

YEAR-ONYEAR OHANGEIN
DIGITAL CLASSIRED AD SPEND

-0.1%

é’ofgw * Hootsuite



CLICK THE LINKS BELOW TO ACCESS OUR FULL SUITE OF GLOBAL DIGITAL REPORTS

GLOBAL O IMEW
DIGITAL Y EAROOK
AMHAZIA
APGHANSTAN
AN B,
ALBANA

REE
BENIN
HERMOA
IHJUN
10WIA

HONAIRE, ST EUSTATUS S5A8A
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BOTWANA
wAlL

L ESR e SE

Qusoun

DOMINGA
DOMNCANr
ECLADOK

B
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ECALMICR A GUINEA
A

LS IN
EHOMA
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A
RRAND

HENCH MOUINES A
CABON
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EORQA

CHAA
QRALIAR
GERCE
QA
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KRBAN
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SOUTH KOREA
MBS VO
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KYRGYSTAN

LATVA
IEHANON
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UENA

LiYA
UECHIENSEN
UTHMNA

UL EARICL G
MAA
INCRTHM ACEDONA
MERGASCAR
MAAM
MAASA
MALCVES
MAI

MAWA
MASHAL LS
MR INGLE
MAJMTANA
MAJRIUS
MEOTIE
MERCD
MERONES A
MO
MONACO
MONGOUA
MONENEGRO
MO A
MOROCCO
MOIAMIGLE
MR AR
NAMBA
NALR

INEfAL
NETHERANDS
NEW CALEDON A
INEW LEALAND
NICAR LA

NGE A

NORFCX 1S
INORTHERN MARANA 1§
INCRWAY

MRLAL
PRLESTNE
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e
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POLAND
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nEIONCO
Qalx

NI O
ROMANA

PSS AN FECERATION
ENANDA

51 0 HEEMY
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STXIS ANEVS
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MORE INFORMATION



CLICK THE LOGOS TO ACCESS ADDITIONAL
CONTENT, INSIGHTS, AND RESOURCES
FROM WE ARE SOCIAL AND HOOTSUITE:

we
are,
social

WE ARE SOCIAL HOOTSUITE



SPECIAL THANKS: GLOBALWEBINDEX

GlobalWeblndex is the leading provider of audience profiling
data to agencies, publishers, and brands worldwide.

el
mim

90% GLOBAL ONGOING DATA COLLECTION CROSS-DEVICE
COVERAGE ACROSS 46 MARKETS COVERAGE

Learn more at https: / /www.alobalwebindex.com
Ps., g




SPECIAL THANKS: STATISTA

Statista is one of the world's largest online statistics databases. Its Digital Market

Outlook products provide forecasts, detailed market insights, and key indicators

onover 90 digital markets within verticals including e-commerce, digital media,
advertising, smart home, and fintech for over 150 countries and regions.

96% OF THE GLOBAL OVER 150 COUNTRIES 98% OF WORLDWIDE MORE THAN 30,000
INTERNET POPULATION AND REGIONS ECONOMIC POWER INTERACTIVE STATISTICS

Learn more about Statista at https:/ /www.statista.com



SPECIAL THANKS: GSMA INTELLIGENCE

GSMA Infelligence is the unit within the GSMA that houses the organisation’s extensive
database of mobile operator stafistics, forecasts, and industry reports. GSMA Infelligence's

data covers every operator group, networkand MVYNO inevery country - from Afghanistan
to Zimbabwe. Updated daily, it is the most accurate and complete set of industry metrics
available, comprising tens of millions of individual data points.

Leading operators, vendors, regulators, financial institutions and third-party industry players
rely on GSMA Intelligence to support strategic decision-making and long-term investment

planning. The data is used as an industry reference point and is frequently cited by the
media and by the industry itsell. GSMA Intelligence’s team of analysts and experts produce
regular thought-leading research reports across a range of industry topics.

Learn more about GSMA Intelligence at hitps:/ /www.gsmaintelligence.com

Intelligence




SPECIAL THANKS: APP ANNIE

App Annie is the industry's most trusted mobile data and analytics platform. App Annie's mission is
to help customers create winning mobile experiences and achieve excellence. The company created
the mobile app data market and is commitied to delivering the industry’s most complete mobile

performance offering. More than 1,100 enterprise clients and 1 million registered users across the
globe and spanning all industries rely on App Annie as the standard to revolutionize their mobile
business. The company is headquartered in Son Francisco with 12 offices worldwide.

| MILLION BEST-IN-CLASS COVERAGE ACROSS UNPARALLELED
REGISTERED USERS DATA 150 COUNTRIES SERVICE & SUPPORT

Learn more about App Annie at hitps://www.appannie.com



SPECIAL THANKS: SIMILARWEB ‘

SimilarWeb

SimilarWeb provides the measure of the digital world. With an intemational online panel consisting
of hundreds of millions of devices, SimilarWeb provides granular insights about any website or
opp across a wide array of industries. Global brands such as Google, eBay, and odidas rely
on SimilarWeb fo understand, track and grow their digital market share. The company has 450
employees and offices spanning four continents. SimilarWeb has been nomed one of Wall
Street's Secret Weapons, and one of Calcalist's 2018 List of 50 Most Promising Isroeli Siartups.

WEB APP GLOBAL GRANULAR
INTELLIGENCE INTELLIGENCE COVERAGE ANALYSIS

Learn more about SimilarWeb at https:/ /www.similarweb.com



SPECIAL THANKS: LOCOWISE

Locowise is a sociol media performance measurement
plotform that helps agencies to manage clients,
produce and prove value, and win new business.

CUSTOM REPORT CAMPAIGN INSIGHTS FROM ALL PREDICTIVE
BUILDER WITH ANALYSIS, TRACKING YOUR NETWORKS METRICS TO DRIVE
OVER 300 METRICS AND REPORTING INONEPLACE FUTURE STRATEGY

Learn more about Locowise at https:/ /locowise.com



DATA SOURCES

POPULATION & DEMOGRAPHICS: United
Nations World Popdation Prospecs, 2019 Revslon,
US Census Bureary [occened Jamuary 2020] United
Natons Waorld Urbanzaion Prospeds, 2018 Rewsion,
locd gowernment bodes |latest daa avaldble in
Jawary 2020). bency am UNESCO lnatinte

for Satisres; UNICEF Dara Wadd Bask DaraBonk,
Pow Remarch, Bhadogue, indeMund; CIA Wold
Fock ook, P asebase {dl ocoesed Javary 2020
GOP and Franciol Inchons dora World Bank
DataBask IMF Dara, CIA Wadd Fackock fal
accessed Jawary N0 Deden aweenihip and time
wint by meda GlobdWebledex {03 2019]*

INTERNET USERS: ITU Sitenicy, EveosrData
Exglorer, Gobd\Web lndex, focebook's self serve
advetisng tods local goerment authorlies and
telecom regularary bodies, APM {dl acosised Jowary
2020) Ml inbenat shan based on daa rom
Globd Webindex (Q3 2019)*, ond exvapdations

of dara reparted in Focebook's self-serve adwriisng
book. iamat coneadion speed data fom Qolda
Speedrest rduesfor December 2019). Tne spuns
anthe (nernet from Glabal\Web index {03 2019) *
Werldstap web stes from SmiloWeb { December
201 and Nexa |monhly averagebaied on 3month
pedod to md Jaswary 2020] Web languoge insighs

wa WiTechs {Janwary 2020) Googfe sear o insghts
fram Gaogle Tends [dai for Ml year 2019). Data

on vie of doto miscle fear s, voce wach, and ad

b ot 4 from GlobdWeb index {032019) * Data

on concems about Yol o naw rom Revtess lnatinte
Digtd News Repart 201 ediion]. Comtans sianing
Indghs fom Globad\Webindex |Q3 20191 * Snanl
Home insights from Sarista Dgitd Market Outfook
laccessed Jawary 200); GlobaWebindex {Q3
2191

SOCIAL MEDIA USERS & ADVERTISING
AUDIENCES: Social meda plafarms” slf. srvice
odwertiing took |includng exranolotors] company
SANg s Mnourements, press neleaies and
gromationd matedds; remaoks by wnior platfom
exettives o public ewenls, sotements on company
webiis, eportsin pdable mdia ol et dara
avaldble is Jancary 2020) ThTok data fom o
compary soles preentaion publshed by Adige
Ocober 2019). Youlibe insightsvia Yoslbe press
webii {occeised Jaary 2020 Top messenger
gltfom: fom Smior'\Web lawary 2020, based on
da for Decembir 2019] Time spert on sozid media
from GlobdWaeblndex {03 2019)* facebock and
o am reach and eegagement data from Locowise
{awary 2020 bawed anawroges fr G4 2019

MOBILE USERS & CONNECTIONS: GSMA
lnlligence {January 2020] Ericsson Mabilty Report
November 2019] Encsson Mabiity Caevlater and
Wisudianr todds foccessed Janwary 020) Vobile
Aot App Aeeie JJawary 200); SimlaWeb
Yawary 2020). W absle actons: GlobaWebindex
1232019

ECOMMERCE USERS & SPEND: Satista Digtd
Narkat Outlock* joccessed Janwary 2020)
GlaboWebindex {Q3 208) ", PPRO Poyments &
Ecommerce eparts | 2019 and 2020 ediions) Srond
dicory daals GlobadWeblndex {03 208)
Sde-Halleg insightsfrom Saisn Digol Morket
Outlock * |occesed Janary 20201 Globd\Web index
K332019). Dginl advatisng maket Sofata

Digol Market Outfook” {occesnd Jamary 2020)
eMarhater {Febrvary 2019)

*for more details of Glob o \Web ndex’s methodalogy,

Wb htes /[ www gl elsadlen com.

‘For more dataslsof Stisn s Maket Outlock, vis

MO [ www bt com J aullook / d gl o ety




NOTES ON DATA VARIANCE, MISMATCHES, AND CURIOSITIES

This report uses data from a wide vanaly of
souces, inchuding marke! research agencies,
inlernet ond sockal medio companies,
governments and public bodies, news media,
journcliss, and our own infemnal analysis.

Whesver possible, we've prioriised dala
sources ot provide brooder geogrophical
coverage, in oxder o minimise the polentiol
variaions between daka poirts, and offer
more reboble comparison acwoss counlnies.
However, where we bebeve that an individual
melric provides a mom mhable rdemnce,
we've used such indvidual numbers 1o ensure
the most accumle reporfing.

Furthermore, due lo differing data collection
and reaiment methodologies used by these
organisaions, and the diflerent som
periods during which dota were collecied,
thew may be sgnificant diferences in the
reported mefrics for smilar dota points
throughout this report. |n particular, data
collecied via surveys often vary kom one
report Jo another, even i those data wese
collecled by the same oxganisation using the
same opprooch in eoch wave.

Simidarly, mports of internet user numbers
vary considerably between diferent sources.
n part, this is becouse tere are lewer
commercial imperafives lor governments

and mgulators fo colledt and publish regular
infernel user daka. However, the user numbers
published by social media platforms can be

a usehul proxy for the number of internet usen
in courtries where no other relioble dola are
avaioble, becouse ol odive wooidl medio

users must have an odive inerne! connecion
in order ¥ access social media. These dota
am also mom bkely lo be updated on o
regular basis, o3 social media companies
relies on this dato Yo help sell fheir odverfisng

products and services.

As o resull on occason we've used the loled
addressable odverfising oudience data from
social media plotforms’ sélbservice adverising
tools Yo inform our interne! user numbers,
especially in less-developed economies,
where 'officidl’ mtemet user numbers o
published less frequently. Consequently, there
am a number of inskances in this repor{ whare

the reported number of socal media users
equals the reporied number of internet user.

If's unkkely that one hundred percent of
inlernel users in any given counlry will use
the some social media plafiorm though, %0 in

cases where interme! and social media user
numbes are e same, i's kkely thot the acudl

number of inernet users will be higher than the
number we've reporied.

Laskly, we've changed the souxce for a number
ol our dada points in this year's reports. and

a number of meirics that we mporiedin ko
year's Global Digial reports have also been
revised by the original dota provider since
publication. As o msull, some figuresin this
year's reports may appear %o have changed
in unexpecied ways. & we're awam
ofthese changes, we've included details

in the fooinates of each relevant chart, but
please use coufion when comparing dada krom

different reports in case the original bose has
changed.

fyou have any quesions about speciic data
points in these mporty, or #you'd ke to offer
your organisabion's data for considesaion in
fuure reports, please emal our mports leam:
raport si%epios.com.



DISCLAIMER AND IMPORTANT NOTES

Thisreport has been compiled by Kepios Ple.
[id. {"Kepios"|, We Are Social id. |"We Am
Socidl"], and Hootsule Inc. | "Hootsuie"|

for mbomasional purposes only, and rebes

on doda from a wide vanety of sources
incduding but not kmied to public and private
companies, markel research firms, government
ogencies, NGOs, and pavale indviduals.

While Kapios, We Are Socal, and Hootsuite
sirive fo ensure that all data and charts
conkained in this report o, as of e fime of
publishing, accurale and up Jo-dale, neither
Kepios, nor We Am Socal, nor Hootsuite
shall be sesponsble for any errors or
omissions contamned in this mpor, or for the
resulls obtained kom #suse

All nbormation contomed in this report

is provided “as is", with no guaraniee
whatsoever of its occumcy, completeness,
comeciness or non-infringement of third-
party rights and without waranty of any
kind, express or imphed, incuding withou!
kmiasion, warranies of merchansabily or
fitness bor any parficdar purpose.

This report conbains dato, iables, figuses,
maps, flogs, andlyses and technical notes
that relate Jo various geographical lerriories
around the world, however mlsrence 1o
these Serrioses and ony associaled elements
[inchuding names and flogs| does not imply
the expmssion of any opinion whatsoever

on the par of Kepios, We Are Socidl,
Hootsulle, or any of the featured brands

nor any of thowe organisalions’ pariners,
difibates, employees or agents, concering
the legal staus of any country, lerrisory, of
or area or ol its auhoribes, or conceming Ze
delimitasion of #s fonkiers or boundaries. This
report is provided with the undersianding fhal
# doss not constitute professional odvice or
services of any kind and should themtore not
be substinded for independent invessigations,
though! or judgment

Accordingly, neiher Kepios, nor We Are
Social, nor Hootsuite, nor any of the brands or
organisaions featured or ciled herein, nor any
of their pariners, offibates, group companies,
employees or ogents shall, to the fullest

extent pemitied by law, be liable o you or

anyone else bor any direct, indisedt, puniive,
incdenial, special, consequentiol, exemplary
or similor loss or damoge, or loss or domoge
of any kind, sullered by you or anyone dse
as o resull of any use, oclion or decision loken
by you or anyone else in any way connecled
o this report or the inbormasion contained
herein, or the msul|s| hemol, aven # odvised
of the possibility of such loss or damoge

This report may conlain relerences to third
parbies, however this report does not endorse
any such third parfies or their products

or services, nor is this report sponsored,
endorsed or associated with such third parfies.

Exceptfor those porfions of this report relating
1o the penpecives of Hootsule or We Are
Social, this repor! and any opinions conlained
herein have been prepared by Kepios,

and have not been specically approved

or disapproved by Hootsuile. This port is
wbject o change without nofice. To ensure
that you have the most updo-date version of
this report, please visd our reports websile of

hitps./ / dotarep ool com /.



CLICK HERE TO ACCESS OUR COMPLETE COLLECTION OF
FREE REPORTS: THOUSANDS OF CHARTS PACKED WITH
DATA AND TRENDS TO HELP YOU UNDERSTAND DIGITAL
BEHAVIOURS IN EVERY COUNTRY ACROSS THE WORLD

HTTPS: //DATAREPORTAL.COM

ALLTHE NUMBERS YOU NEED



we
are,
social

We are a socially-led creative agency. We are a global team of
more than 850 people in 15 offices around the world with a common
purpose: to connect people and brands in meaningful ways.

We believe in people before platforms and the power of social
insight to drive business value. We call this social thinking.

We work with many of the world’s biggest brands,
including adidas, Netflix, Samsung, Lavazza, and
Google on global, regional and local projects.

Ifyou'd like to work with us, visit htps:/ /wearesocial.com



> Hootsuite*

Hootsuite is the leader in sociol media management.

Whether you're managing a small team or making a bold
leap forward to completely transform your social enterprise,

Hootsuite is here to help you unlock the power of
human connection and make great things happen.

With industry-leading expertise, a flexible solution
that scales with your needs, and our open ecosystem of
partners, we'll help your organization succeed with social,
Explore how our solution can help: https://hootsuite.com /



@ SIMON KEMP
’ @ESKIMON

' REPORTS@KEPIOS.COM

@ DATAREPORTAL.COM



